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JOB DESCRIPTION
DIGITAL CONTENT CREATOR
ACCOUNTABLE TO:	Marketing & Communications Manager
SALARY:			£13.85 per hour
CONTRACT/HOURS:	Casual (maximum of 20 hours per week, may include evening and weekend work)
LOCATION:	SMR, Paragon and Reading Sites (occasional travel to other event locations within London)

JOB PURPOSE
To produce high-quality, engaging digital content that promotes UWLSU activities, campaigns, events and services across digital platforms. This includes photography, videography, social media content, website updates, and student-led storytelling.
To proactively contribute ideas, support marketing goals and ensure content reflects and resonates with the diverse student body at UWL.
To act as a brand ambassador for UWLSU, representing our values in both appearance and communication.

KEY RESPONSIBILITIES
Create and Deliver High-Quality Content
· Capture photos and videos at UWLSU events and campaigns, ensuring content is on-brand and delivered to deadline.
· Produce engaging and timely content for use across social media, email, website, print and other platforms.
· Support the delivery of creative content ideas that reflect student life, success stories, and union priorities.
· Ensure digital outputs meet quality, accessibility and inclusivity standards.


Support Social Media & Digital Marketing
· Assist in scheduling and publishing content across UWLSU social media accounts (Instagram, TikTok, etc.).
· Actively participate in social content (e.g. presenting videos or conducting student interviews).
· Monitor and engage with audiences online, acting as a positive voice for UWLSU.
· Contribute to trend research to keep our content fresh and relevant to students.
Support Web & Admin Tasks
· Assist with uploading content to the UWLSU platforms.
· Support wider marketing team tasks as required.
Uphold Organisational Standards
· Attend and contribute to team meetings, briefings and debriefings.
· Adhere to all UWLSU policies and values.











PERSON SPECIFICATION

	CRITERIA
	Requirement

	EXPERIENCE & QUALIFICATIONS

	Producing photography and videography content
	Essential 

	Editing using Adobe Creative Cloud (e.g. Premiere Pro, Photoshop) and Canva 
	Essential


	Working on digital campaigns for social media
	Desirable


	KNOWLEDGE & SKILLS

	Use Canva and Adobe photoshop to design assets for digital platforms including social media posts, posters, stories etc.
	Essential

	Awareness of social media trends (e.g. Instagram, TikTok)
	Essential

	Strong photography and videography skills
	Essential 

	Confident using DSLR cameras and video equipment
	Desirable

	Comfortable with basic website content updates
	Desirable

	Create TikTok-style video content, incorporating trends, transitions, and platform-specific best practices
	Essential

	Confident conducting on campus vox pop interviews with students for TikTok and Instagram reels
	Essential 

	UWLSU COMPETENCIES

	Works collaboratively with others
	Essential

	Innovates and embraces change
	Essential

	Communicates and influences effectively
	Essential

	Problem solver
	Essential

	Plans and organises effectively
	Essential

	Effective decision maker 
	Essential

	VALUES

	Understanding of the meaning of UWLSU’s core values of Inclusive, Collaborative, Informed, Committed, Empowering, Innovative.
	Essential 

	Desire to work in an organisation serving a culturally diverse membership.
	Essential 

	Demonstrates positivity, treats others as equals and has a strong commitment to Equality, Diversity and Inclusion.
	Essential 
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