JOB DESCRIPTION
GRAPHIC DESIGNER [CASUAL STUDENT STAFF]
ACCOUNTABLE TO:	Marketing & Communications Manager
SALARY:			£ per hour 
CONTRACT/HOURS:	Casual (maximum of 20 hours per week, may include evening and weekend work and can be worked flexibly)
LOCATION:		SMR, Paragon and Reading Sites 
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JOB PURPOSE
To create high-quality, engaging and on-brand visual content that promotes UWLSU activities, campaigns, events and services across digital and print platforms.
This includes social media graphics, campaign visuals, event materials, signage and branded assets that enhance the student experience and drive engagement.
To proactively contribute creative ideas, support marketing goals and ensure all visual outputs reflect and resonate with the diverse student body at UWL.
To act as a brand guardian for UWLSU, ensuring consistency and quality across all visual communications.[image: ]
KEY RESPONSIBILITIES
Create and Deliver High-Quality Content
· Design engaging and visually impactful assets for use across social media, email, website, print and other platforms.
· Produce materials for campaigns, events and services including posters, flyers, digital screens, banners and merchandise.
· Translate briefs into creative concepts that align with campaign objectives and UWLSU branding.
· Ensure all design work is delivered to a high standard and within agreed deadlines.
· Adapt designs across multiple formats and platforms efficiently.
· Ensure all outputs meet accessibility and inclusivity standards.



Support Campaigns and Marketing Activity 
· Work closely with the Communications & Marketing team to support campaign delivery.
· Contribute creative ideas and concepts for campaigns, events and student-led initiatives.
· Collaborate with internal teams to bring their projects and ideas to life visually.
· Support the development of templates and design systems to improve efficiency and consistency.
Brand and Visual Identity 
· Apply and uphold UWLSU brand guidelines across all outputs.
· Ensure consistency of visual identity/tone of voice across departments and campaigns.
· Support the ongoing development and refinement of the UWLSU brands (and associated sub brands) where required.
· Act as a point of guidance for design best practice across the organisation.
Support Digital and Content Creation
· Create graphics optimised for social media platforms including Instagram and TikTok.
· Work alongside content creators and full-time staff to support video and digital content with strong visual design.
· Stay up to date with design and social media trends to keep content fresh and relevant.
Support Web and Admin Tasks
· Assist with uploading visual content to UWLSU platforms where required.
· Support wider marketing team tasks as needed.
Uphold Organisational Standards
· Attend and contribute to team meetings.
· Adhere to all UWLSU policies and demonstrate values.
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	CRITERIA
	Requirement

	EXPERIENCE & QUALIFICATIONS

	Interest in graphic design, creative media or visual communication
	Essential 

	Editing using Adobe Creative Cloud (e.g. Premiere Pro, Photoshop) and Canva 
	Essential


	Some experience creating visual content (e.g. coursework, personal projects, social media, freelance or volunteering)
	Desirable 

	KNOWLEDGE & SKILLS

	Ability to create visual content using tools such as Canva or Adobe Creative Cloud
	Essential

	Basic understanding of design principles (layout, colour, typography)
	Essential

	Awareness of social media platforms (e.g. Instagram, TikTok) and what content works well
	Desirable

	Creative thinking and ability to generate ideas
	Essential 

	Ability to manage time and meet deadlines
	Essential

	Attention to detail and willingness to improve work based on feedback
	Essential

	UWLSU COMPETENCIES

	Works collaboratively with others
	Essential

	Innovates and embraces change
	Essential

	Communicates and influences effectively
	Essential

	Problem solver
	Essential

	Plans and organises effectively
	Essential

	Effective decision maker 
	Desirable

	VALUES

	Understanding the meaning of UWLSU’s core values of Inclusive, Collaborative, Informed, Committed, Empowering, Innovative.
	Essential 

	Desire to work in an organisation serving a culturally diverse membership.
	Essential 

	Demonstrates positivity, treats others as equals and has a strong commitment to Equality, Diversity and Inclusion.
	Essential
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